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the Russian culture and the press could not be formed not independently long 
before theoretical developments canonized today. Th ey are a decision-making type 
based on political attitudes of the offi  cial authorities, the professional and deonto-
logical type, contributing to the creation of the ideal professional representation, 
professional and pragmatic type, which formed an idea of   journalism as a business. 
However, entrepreneurial motives do not dominate in the professional and ideo-
logical discourse. Developed together and in the mainstream with literature, the 
author’s journalism does not coincide with the interpretation of journalism primar-
ily as an information phenomenon.

Th e structure of the book allows one to present diff erent trends in the theories 
of Russian journalism — philosophical, normative, sociological, political, psycho-
logical, cultural, and aesthetic. Each of them has its own chapter, and in each of 
these areas chronological coordinates of its origin, the factors and circumstances 
of its formation, prominent representatives, substantial components, growth 
trends, etc. are found. Th e authors, step by step, explore the creative, political, com-
municative aspects of the study of the press.

Th e crystallization process of theoretical thought in journalism has been driv-
en by political, economic, philosophical and aesthetic needs of the ages, but be-
cause of diff erences in the socio-historical conditions, as well as the levels of 
development of periodicals and the identity of its researchers, either morally and 
ethics interests or political, philosophical and aesthetic ones played a decisive 
role; the most important in the defi nition of the professional mission can be 
either improvement of existing orders, or a critical attitude toward social evil and 
call for the destruction of this evil, but also the duty of amusement and benefi t 
to the reader, or the idea of   citizenship education. Th e authors rely on the con-
tinuation of their study, extending its frame and increasing the range of its par-
ticipants.

 Marina Berezhnaia
S T.  P E T E R S B U R G  S TAT E  U N I V E R S I T Y,  R U S S I A

Marta Majorek (2014). Kod YouTube. Od kultury partycypacji do kultury 
kreatywności [Th e Code of YouTube. From Participation Culture to Creativity 
Culture]. Kraków: Universitas, pp. 238, ISBN: 97883-242-2633-7.

Social media are a dynamic communication environment that allows the multi-
directional exchange of messages between users. Th e modern new media sphere 
off ers many ways to produce, process and disseminate information, which leads to 
the engagement of individual users in the communication processes. Users are al-
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lowed to choose not only the type of social services but also to create and give shape 
to their own content. Th at is why the currently social media environment is a fi eld 
of interest of a growing number of researchers around the world. While most of the 
social media research is conducted abroad, Polish scholars do not challenge with 
similar cases as oft en, as their colleagues from the United States or Western Europe. 
In most cases, the social media analysis is based on research material gathered from 
Facebook or Twitter. Marta Majorek’s book, entitled Th e YouTube Code. From par-
ticipation culture to creativity culture is one of the fi rst attempts at a comprehensive 
analysis of YouTube in Poland.

Th e book consists of nine thematic chapters. Assuming, that some readers may 
not be familiar with the YouTube service, the fi rst chapter provides with the ex-
planation of what exactly YouTube is, and what stands by the phenomenon of this 
site. Additionally, in this part one can fi nd a description of basic functions and the 
terms of use. Th e author has presented the short history of the service and indi-
cated the most important events aff ecting the current form of the service.

Th e second chapter of the book concerns the specifi city of the political cam-
paigns conducted via YouTube. Th e author has analyzed issues related to the elec-
toral campaigning and political marketing, and made an attempt to compare pol-
itical activity in traditional and new media. In this part of the book, notions such 
as netroots and trackers are also broadly described.

Th e third chapter is based on refl ections on commercial marketing, which is 
used by brands to increase their incomes. Th e author explains the concept of viral 
marketing on YouTube and compares other marketing models used by brands. 
Majorek also points to the importance of the word of mouth — model of informal 
communication.

Th e fourth part is related to the educational dimension of YouTube. Th is chap-
ter focuses on the new telecommunication technologies implemented in the edu-
cational processes. Th e author provides the examples of technology use in schools 
and lists the benefi ts of the modernization process.

Th e fi ft h chapter of Th e YouTube Code is focused on the role of gender in the 
virtual environment. In this case, the author presents the diff erences between fe-
males and males engaged in creating user generated content.

In the sixth chapter, the author tries to operationalize the notion of community 
and the social meaning of new media. Majorek provides a with couple of indispens-
able conceptions (in her opinion), to answer the question as to whether YouTube is 
a social medium or not. Her refl ections in this part are based on the distinction 
between reality and the virtual world. Additionally, the author presents YouTube 
as an instrument that may be helpful in the process of self-image creation.

Th e seventh chapter familiarize readers with the memes and video memes, 
which are popular in the Internet. Th e author explains the role of the memes in the 
new media sphere through the phenomenon of cultural changes.
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Th e eighth chapter is an attempt to explain the creative processes occurring 
within YouTube. Th e author uses the concept of remix to describe diff erent aspects 
of content creation. Majorek tries to present new forms of content produced by 
amateur users. She compares particular elements of the creation process and indi-
cates characteristic diff erences between them. In this chapter the author has also 
mentions the interactivity, which allows users to shape their new media environ-
ment.

Th e ninth chapter is a refl ection on postmodern auditory created as a result of 
technological changes. Th is part of the book focuses on the diff erences between 
traditional media and new media. Th e author tries to indicate of the reasons behind 
fragmentation of audiences and tries to predict the next step of media development. 
In this chapter, the author has also presented her analysis showing, that the audi-
ences of traditional broadcasting are shrinking.

Th e content analysis performed by the author, has been conducted on a se-
lected research sample, gathered from YouTube. Although Majorek bases her 
work on many publications written in the fi eld of communication science, polit-
ical communication or internet research, there is a lack of important conceptions 
explaining new media dynamics as a whole. What is more, the selection of certain 
YouTube channels does not allow a strong argumentation in the fi eld of the dy-
namic social media environment. Th e author could however, provide with more 
quantitative data, such as video duration or specifi c audience data. Th at could 
help to present the structure of YouTube content and its viewers in a more detailed 
way. To conclude, the conducted analysis could be improved in terms of empir-
ical data.

As the author rightly points out, the concept of the remix (p. 183) is a mani-
festation of the new creation. Remix theory is indispensable to explaining the spe-
cifi cs of new media content and the eff orts behind the creative processes. Th e au-
thor clearly highlights the fact, that culture and technology overlaps. In addition, 
the refl ections could be complemented by Lev Manovich’s characteristic of new 
media: (1) numeric representation (2) modular organization and (3) cultural trans-
coding. Th e book in general is focused around the issues related to user generated 
content. Th e author should have emphasized to a greater extent the transition from 
user to the producer. In this case, the author could present the conception of pro-
dusage. Axel Brun describes produsage as a situation, when individuals become 
independent from professional content and start to create content in free, individ-
ual way. Th e creative process is the key to understanding the mechanism behind 
YouTube.

Th e author claims that YouTube is a specifi c and unique type of social media 
(p. 143). In comparison to Facebook, which is mainly focused on communication 
between the users, YouTube is a content service. In both cases, the social factor is 
the most important, because there are groups (communities) of users, that are as-
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sociated around specifi c content. In the eighth chapter of the book, the author 
points out:

Nowadays, the professional video, music and advertising industry, exists mainly next to the “back-
yard” production. Th ere is a dichotomy between content, which was produced by the the average 
users and traditional media companies. Th is may be an analytical issue and could create diffi  cul-
ties in perceiving YouTube as a new media service in terms of quality and mutations of various 
categories. (p. 193)

As the author claims, there may be a big diff erence between content created by 
amateurs and professionals. However, it is important to mention that there is an 
increasing number of users/artists who know the basics rules of framing, recording 
and video editing, which allows them to create interesting content. What is missing 
in this analysis is a lack of a strong distinction of what is professional and what is 
amateur production. Does amateur production not also exhibit bear traits of pro-
fessionalism?

One of the most important claims in this piece, is the fact of change and frag-
mentation of audiences (p. 204). Many researchers haves claimed, that the develop-
ment of new media will lead to the dusk of traditional media. Majorek does not take 
that catastrophic scenario into consideration. According to the author, the raise of 
new media is nothing more than the next step in media development. Unfortu-
nately, we must remember about media companies such as Netfl ix, which could 
threaten traditional media. In the author’s opinion:

Amateur video production could fi ll the gap and eliminate the disadvantages mentioned above 
[refers to the unifi cation of traditional media content, excessive advertising and the audience 
boredom]. Th is type of content could be, in some way, closer to the audience and easier to con-
sume because of the bottom-up model of production. (p. 204)

According to this refl ection, we should mention the Smart TV, VOD and the 
traditional media that are trying to fi ght against the destructive eff ect of the inter-
net expansion. A good example of such a situation could be the hybridization of 
public television in Poland.

Majorek also claims, that the education system should use YouTube for teaching. 
Th e author believes, that usage of the service could help to help to increase the level 
of education among students (p. 95). In the fourth chapter, she proposes obvious 
ways of YouTube use during the classes. Readers may get the impression of the un-
refl ective glorifying use of new technologies. Th e author however does not present 
any specifi c disadvantages of the education digitalization process. Th e YouTube 
Code is a very general refl ection on social media. Th e book does not provide with 
in-depth, detailed analyzes of the processes taking place in this dynamic environ-
ment. Th is could be caused by the too broad thematic scope suggested and pre-
sented by the author. Social media is not only communication. Social media is 
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characterized by a multiplicity of practical functions and applications used by jour-
nalists, specialists and users every day. Starting from entertainment, through mod-
ern marketing and ending on education or politics. It is impossible to describe all 
those relevant processes just in 238 pages.

Despite that, the book is a good way to familiarize oneself with the basic notions 
of the new media. Th e author draws our attention to several important elements 
that constitute YouTube and the other social media. Th e book could be an addition 
to a more accurate and advanced analysis.

 Jacek Nożewski
U N I V E R S I T Y  O F  W R O C Ł A W,  P O L A N D
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