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ABSTRACT: Poland is an ageing society, a fact that has social repercussions. Government pro-
grammes point to the necessity of improving the quality of life of senior citizens in various domains.
An important objective in gerontology is to increase the activity of senior citizens, which renders
ageing a less arduous process. This objective has been postulated to involve the media. Given its
public service remit and the specificity of audial communication, which enables a non-stereotypical
treatment of old age, Polish Radio is tasked with including in its programming issues concerning
the social inclusion of senior citizens. The aim of this study is to test the hypothesis that presenters
of public radio, broadly accessible and popular among senior citizens as it is, address their well-
-being in its regular programmes.
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INTRODUCTION

Demographic forecasts indicate that the proportion of elderly people in Polish soci-
ety will continue to increase (GUS, 2014, p. 125). In the literature, the formal thresh-
old of old age is usually placed at 60 (WHO) or 65 (UN, Eurostat) years of age. The
Central Statistical Office of Poland (GUS) predicts that in 2040, more than every
third Pole is going to be aged 60 or more, with more than four out of ten Poles
likely to belong to that group in 2050 (GUS, 2014, p. 126). At the same time,
a “democratisation of old age” can be said to be taking place, with a growing part of
the population living long enough to reach this stage of life. (Annex to Resolution
No. 238 of the Council of Ministers of 24th December 2013 (item 118), Monitor
Polski, 2014, p. 8). The ageing of society is a problem to be tackled at state level. The
implications of this process need to be investigated, in particular those that have
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a bearing on the well-being of senior citizens. In an interdisciplinary approach, well-
-being means broadly defined welfare, and the happiness of an individual; it is con-
nected to the hierarchy of values, goals, life aspirations of an individual, or social
groups, but is also viewed through the filter of indices such as the social norms defin-
ing its quality, the system of values, and the rules of social life. Therefore, the well-
-being of senior citizens is not merely their personal problem, but also a social one,
and so one that falls within the remit of state institutions. The Government Pro-
gramme for the Social Participation of Senior Citizens for 2014-2020, just like its
earlier versions for the years 2012-2013, lists the following areas and directions of
support that enable an improved well-being of the elderly: education; social activity;
social participation; and social services for senior citizens (Abramowska-Kmon, 2011,
p. 138). These are areas that need to be institutionally mediated to help shape the
relations between senior citizens and the rest of society, and between senior citizens
themselves. This mediation should ideally take place in conditions optimal for sen-
ior citizens, or ones that ensure the comfort of learning, the choice of activity or type
of social participation. It is difficult to conceive of a better institutional mediator than
radio, especially since, according to CBOS surveys, as many as 82% of persons aged
60 or older listen to radio (Omyta-Rudzka, 2016b, p. 3). Thus, by mediatising the lived
reality of senior citizens’ lives and their relations, radio can fulfil an important role
in their lives. Since it operates in the medium of sound, it can work to prevent the
formation of stereotypes and the discrimination of people based on their appearance.
This is particularly important, since media representations of old age are instrumen-
tal in shaping attitudes towards it. By allowing the listener to focus on the sound of
a person speaking, it allows the perception of the (verbal) contents rather than the
(physical) form. Ignoring the physical appearance, it affords a comfortable on-air
presence for those who may find their own physicality unattractive.

HYPOTHESIS AND THE AIM OF RESEARCH

Radio can play an important role in the lives of senior citizens by touching upon
important issues and shaping the attitudes of the elderly towards the reality. Given
the ongoing process of the ageing of society, a key challenge is to promote the activ-
ity of senior citizens so that they retain high levels of functioning and independence
for as long as possible. Radio, as a medium popular among senior citizens, can be
an ally in attaining this objective.

The most important factor is the rationale for including public radio in particu-
lar in this study. Its public service mission means its activity has a relational aspect,
which means that interactions with listeners have a deeply humanistic character.
Communication in public radio has the hallmarks of deeper contact (although the
need to supplement licence fee revenue with advertising is forcing Polish Radio to
introduce forms of contact with listeners aimed at maximising its marketing po-
tential). First and foremost, however, Polish Radio, with its over 90 years of history,
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has accompanied listeners the longest and as such is the most strongly fixed in their
perception, which implies an interest in its programming offer among the older
generation. Besides, only the broadcasters selected for quantitative analysis dedi-
cated their programmes to seniors by (S) mark in their financial and programming
plans. It allows us to include in this research the most representative programmes
and examine in surveys their hosts as not randomly selected, but really experienced
in this topic. The surveys were collected during September and October 2017 among
the presenters from chosen stations.

The hypothesis of the research is that public radio programmes dedicated to
senior citizens include topics that are important for their well-being. The research
examines radio presenters’ opinions about the presence of well-being factors in
programmes which they host. Because of preliminary character of this study, the
first concern is to show whether radio discusses seniors’ well-being factors at all.

The main hypothesis concerns a key issue in gerontology, the well-being of sen-
ior citizens. The concept of well-being is directly connected with the psychological
sphere of a person. It is gauged by whether a person’s needs are being met, where the
needs are existential (“to be”), related to security (“to have”), or social (“to love and
be loved”) (Baumann, 2006, p. 166). The notion of well-being dates back to the mid-
twentieth century and originally was interpreted as a good life in the sense of ma-
terial status. However, the quality of life is also affected by cultural, social, and
economic determinants, one’s education, or one’s expectations. Well-being is close-
ly related to the motivation of a person to fulfil their needs: the higher the fulfilment
of important needs, the better the well-being (Kieszkowska-Grudy et al., 2014, p. 63).

A sense of well-being, especially the perceived satisfaction from one’s own life, can be affected by
the objective living conditions of the person doing the self-assessment, as well as from the real
level of his or her ability and fitness; the person’s subjective belief in his or her own capabilities; his
or her outlook on life. (Diener et al., 2004, pp. 35-50)

The indicators of well-being were chosen from a thorough study by Katarzyna
Bauman (2006, p. 169). The survey conducted in this research includes a whole list
of components concerning the physical, emotional, and intellectual functioning,
life satisfaction, economic status, the perception of health, vitality, energy, and ways
of spending free time.

STATE OF RESEARCH

To date, the features of radio programming targeting senior citizens or its impact
on their quality of life in Poland have not been researched. The extensive “Social
Diagnosis”, a survey conducted biannually, does include internet, telephone com-
munications, the press, and television in the chapter “Technologies and the media
in the homes and lives of Poles”. Radio, notwithstanding its 90 years of history, is
not discussed in the survey beyond the brief reference in the statement “we do not
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analyse the audience of radio, which is popular chiefly among older listeners”
(Czapinski & Panek, 2015, p. 372); it should be noted, however, that the report does
outline consumers aged 65 and older in the context of their use of other media.
Research on the media representations of old age focuses on the press, television,
and internet, while radio is consistently glossed over (Skrzypaczek & Chorobik,
2011). The journal Gerontologia Polska [Polish Gerontology] has not devoted any of
its issues to a discussion of the use of radio among senior citizens. Development
strategies of the media market treat radio in a cursory manner, mostly in the context
of forecasting audience figures. While analyses of longer timeframes conducted by
the Polish National Broadcasting Council between 2001 and 2010 have shown a de-
crease in the time spent listening to radio in all age groups, this decrease has been
the lowest among the elderly. The prognoses of the future of radio in the years to
come remain optimistic: “traditional electronic media (...) remain competitive (...)
radio is not losing listeners” (Romaniuk, 2014). Existing reports do not elaborate on
the question of senior citizens and radio (Dziomdziora, 2017, p. 27). Similarly, the
monograph Seniorzy w swiecie nowych technologii. Implikacje dla praktyki edukacy-
jnej oraz rozwoju spoteczeristwa informacyjnego [Senior citizens in the world of new
technologies. Implications for educational practice and the development of the infor-
mation society], (Tomczyk & Wasinski, 2013) does not contain analyses of radio.

Single examples of publications in English do exist, and include the article And
how old are you?: Age reference as an interpretative device in radio counselling
(Thell & Jacobsson, 2016, pp. 31-43), which reveals the cultural roots of problems in
the dialogue with the elderly and the influence of these problems on therapeutic ac-
tions undertaken in radio programming, as well as giving an account of qualitative
research informed by conversation analysis. The impact of radio on the everyday
lived experience of the elderly is outlined in Pertti Alasuutari’s study Why Does the
Radio Go Unnoticed? (1997, pp. 161-172). Stachyra and Jedrzejewski investigate so-
cial inclusion in the Polish Radio programme “Studenci Trzeciego Wieku” [Students
of the Third Age] in their article The image of the aged on Polish Radio. Towards social
inclusion (2014, pp. 27-33). They give the example of the programme “Studenci Trze-
ciego Wieku” broadcast on Polish Radio One in 2011. The programme was the sequel
to a cult television series Czterdziestolatek [Forty-Something], which was originally
going to be continued on television. However, the story of older people, as well as
actors well past 50, did not prove popular with the decision-makers and was can-
celled after one season. “I heard on the TV that they do not need old people,’ ex-
plained the director and screenwriter of the sequel, Jerzy Gruza” (Superseriale, 2012).

THE EXCLUSION OF SENIOR CITIZENS AS A SOCIAL PROBLEM,
AND THE ROLE OF RADIO IN ITS PREVENTION

The above-mentioned Government Programme for Social Participation of Senior
Citizens for 2014-2020 as well as any local initiatives (Rzagdowy program, 2017)
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seek to improve the social inclusion of elderly people. The joint report by the Com-
mission and Council of the EU on social inclusion states it is

a process which ensures that those at risk of poverty and social exclusion gain the opportunities
and resources necessary to participate fully in economic, social, and cultural life and to enjoy a stand-
ard of living and well-being that is considered normal in the society in which they live. It ensures
that they have greater participation in decision making which affects their lives and access to
fundamental rights. (Council of the EU, 2004, p. 8)

Social inclusion is inextricably connected with its opposite, social exclusion,
coined in the 1970s to describe “the porousness of the French system of social se-
curity (...) the term made its way to the discourse of social sciences, replacing the
classical term »social marginalisation«” (Frieske, 2008, pp. 20-21). It is important
to note cultural elements as factors that contribute to discrediting certain individ-
uals within the social structure of modern societies (Grotowska-Leder, 2005). Dy-
namicity and a processual character are key features of the mechanisms of social
exclusion, or the isolation — whether voluntary or enforced by circumstances — of
individuals or social groups from the community and institutions of the contem-
porary state (Jarosz, 2008). “Exclusion can concern work, consumption, or partici-
pation in culture, the life of local communities, and politics” (Czapinski & Panek,
2016, p. 378).

Recent research confirms that Polish senior citizens can be considered to be
threatened by exclusion. As many as 32% of the respondents notice discrimination
against elderly people in the street, in a shop, or on public transport. About one-
fifth (21%) of those questioned have noted less than good treatment of senior cit-
izens in the health service, and every eighth person questioned (12%) has noticed
such treatment in offices or banks (Omyta-Rudzka, 2016a, pp. 4-5). But it is not
only discriminatory treatment that can result in exclusion. Senior citizens often
find it difficult to cope with everyday activities. Sixty-four per cent of persons aged
60 or more need support when visiting a doctor, an office, or a bank. As many as
50% would expect support and advice in important issues; an even higher percent-
age, 58%, are not coping with running a single-person household (Bozewicz, 2016,
p. 5). Only one in eight sixty-year-olds and older who were questioned declares
being in paid employment, a fact that contributes to the alienation of this age group
from the broader community. Among the respondents aged 61 to 65, almost a quar-
ter are in paid employment, compared with 7% among those aged 66-74, and as
few as 4% in the oldest group (Omyla-Rudzka, 2016a, p. 2). At the same time, sen-
ior citizens have a keen interest in politics. Twenty per cent of 60 to 65-year-olds,
27% of those aged 66 to 74, and 21% of those aged 75 or more follow political events
closely, proportions which are several percentage points higher than among any
group below 59 years of age (Kalka, 2016, p. 12). Similarly, election turnouts con-
firm that senior citizens are a group that actively supports their favoured candi-
dates, thereby influencing the shape of democracy in the country.
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Thus, on the one hand senior citizens are a community important for the func-
tioning of the state; on the other, however, they are struggling with everyday prob-
lems, feeling marginalised and underestimated, often treated as inferior and incap-
able. Part of the answer as to the source of such attitudes is the high mediation of
contemporary reality. Depending on the channel, this process has a substantial
impact on what image of the world individuals form, and the way the media is used
informs how communities influence each other.

Research conducted over 10 years ago (Donlon & Ashaman, 2005, pp. 307-319)
shows a strong correlation between time spent by senior citizens on watching tele-
vision and negative perceptions of old age. Visual media in particular contribute to
stereotyping of old age, which can be conducive to social exclusion of senior cit-
izens. The stereotype as “a schema representing a group or kind of persons distin-
guished by an easily noted characteristic that defines their social identity” (Woj-
ciszke, 2002, p. 68) is also “a mental representation of the world, and as such has
a bearing on what information on the members of various groups a person seeks,
and what information that person notices and remembers. It also has an impact on
that person’s social actions” (Stangor & Schaller, 1999, p. 15). The contemporary
human being seeks answers chiefly in the media, which in turn impose the limits
of perception on its audiences, as “the world appears different to different people,
depending on what map the media have drawn for them” (Pratkanis, 2003, p. 78).
At the same time, this “map” has little detail as far as senior citizens are concerned.
“Old age in the media practically does not exist” (Skrzypaczek & Chorobik, 2011,
p. 17). “[The elderly G.S] are constantly absent from the symbolic sphere. The cult
of the body, beauty, and youth appears to be responsible — images of old people do
not fit the dominant messages” (Jakubowska et al., 2009, p. 91). Therefore, what
remains a valid problem is to use the media in a way that, on the one hand, will
enable the presence therein of senior citizens, and on the other, will allow them to
improve their well-being, especially since the media, including new media, are
already present in their lives. Opinion polls show that the elderly particularly enjoy
radio.

Senior citizens combine the use of the internet with recourse to other media, that is, while brows-
ing the internet they tend to listen to radio or watch television. This may be related to the fact that
for this age group, television and radio remain the most important sources of information. (Szmi-
gielska et al., 2012, p. 145)

CBOS surveys have shown that over 80% of senior citizens in Poland see radio
as a companion in their free time (Omyla-Rudzka, 2016b, p. 3). This is important
in finding ways of socialising this demographic, as radio can provide “a window to
the world”. It may sound trite, but the role of the radio really is invaluable. It can
draw a map and an image of the world thanks to mediating human relations. It
can prevent the stereotyping of old age due to its audial nature, which facilitates the
directing of attention to words and their value, and which can represent the speak-
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er as authoritative rather than as a visually unattractive elderly person. This shift
of emphasis from image to sound counteracts an automatic perception of an old
person as aesthetically unappealing and as such an uninteresting participant of
media discourse.

Though it targets numerous viewers, visual consumer culture has not shaped
distinct models of beauty for the different stages of life, focusing only on that based
on the logic of youth. The example given above of television rejecting the subject of
old age indicates a serious social problem that is ageism, or “the systematic process
of stereotyping of and discrimination against persons on the grounds of their old
age” (Palmore, 1990, p. 116). The image of the elderly is impacted by existing stereo-
types of old age as a stage of life, as well as of stereotypes pertinent to qualities and
behaviours of elderly people. Some believe these stereotypes inform attitudes to-
wards senior citizens (Schmidt & Boland, 2010, p. 116). The image of the elderly
hinges on what information has been conveyed about them. “If information comes
directly from the elderly person, this image is more positive; if it is given indirect-
ly, that is by means of communications coming from other persons, the image
depends on the contents of these communications (evaluated as positive, negative,
or neutral)” (Szarota, 2002, p. 120). Therefore, the representations of the elderly in
the media have an impact on how these persons are perceived by society. Research
conducted over ten years ago shows that senior citizens were the key target group
primarily for television advertisers from the pharmaceutical and cosmetic indus-
tries (Pawlina, 2010). That the images of elderly people are used so rarely in adver-
tising indicates that this stage of life has not been perceived as particularly attract-
ive (Zigbinska, 2007, p. 120). Recent research notes a pro-age trend in television
advertising, with the slogan “beauty has no age” (Ginter, 2013, p. 55). Therefore, the
issues at play include not just stereotyping, but the ways in which the public space
is mediated.

Why, then, does radio “accept” old and “aesthetically unappealing” protagon-
ists? The primary reason is its audial character, which allows the listeners to focus
solely on the sonic parameters of a person’s image. Perception is not visually dis-
tracted, and so the audial message is perceived as richer, diverse, and comprising
multiple elements: we hear sighs and changes in tempo; we catch the tone of irony
or sarcasm; we are more attentive emotionally. A radio programme is also decoded
through the listener’s own sensitivity: it is not perceived via the filter of an image
that would also be a ready-made representation of a phenomenon, requiring no
activity on the part of the audience.

Another reason why radio is comfortable with “ugly” characters is its aptitude
for following dominant trends in natural interpersonal communication: “We all
like stories, especially when they help us understand — or at least interpret —
everyday events. A mirror like this, one in which we can see ourselves and a reflec-
tion of our own acts, motives, and mistakes — along with their consequences — is
something that helps us learn much faster” (McLeish, 2007, p. 272).
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In oral cultures, old persons (the sage, the bard) had the mandate to speak in
public. Having lived longer and seen more, they were expected to know more and
pass on that knowledge. This was an experience of certain images transcending
both space (such as relating war stories from faraway places) and time (such as
building an opinion based on experiences from different stages of life). This was
also an instance of exclusive privilege, as old age was the surest way of accruing the
baggage of what one has experienced (and seen). At present, the older speaker is
perceived as much less authoritative, a change which derives from easy access to
numerous communications (including archival ones) that compress temporal rela-
tions, and from the facility of experiencing visual messages from even the most
distant corners of the world, which compress spatial relations.

As opposed to television, however, radio has retained the original schema of the
initiation into knowledge: the story. Radio genres that have elements of storytelling
(radio plays, radio documentaries, novellas) allow the perception of the flow of
words without involving the sense of sight. There is no distracting image, so the
listener is more focused on the flow of words, on the logical accents, on the pros-
odic strategies. A pause is not a production mistake or an unexpected pause in
transmission, but carries an emotional load, builds tension, has a soothing func-
tion, or simply allows a “breath”, protecting from information overload; the speak-
er’s intonation allows the melody of the language to show, making listening pleas-
urable.

Recent research shows that the stations most popular with older listeners in-
clude three nationwide stations: Polish Radio 1, Radio Maryja, and Polish Radio 2;
two stations covering more than one region: TOK FM and RMF Classic; and
regional public radio stations (Trochimczuk, 2016, p. 11). The character of public
radio broadcasting is shaped by its diverse programming, which includes the clas-
sic genres of the radio play, reportage, or the radio soap opera; the use of extensive
archival material and its integration into current work; promoting programmes
with a long history (the radio soap operas “W Jezioranach” (In Jeziorany) or
“Matysiakowie” (“The Matysiak Family”), broadcast on Polish Radio for over
50 years); on-air charity drives, showing the pro-social attitude of the radio; the
attention given across all genres to linguistic correctness and enunciation (as re-
gards word stress and intonation). Public radio, compelled by law to fulfil the remit
of public service, has an obligation to offer diverse programming. The Broadcasting
Act currently in force in Poland does not precisely define the remit of public service,
but it does specify in what actions it should be realised. The most important ones
include

providing (...) the entire society and its individual groups with diversified programme services
and other services in the area of information, journalism, culture, entertainment, education, and
sports which shall be pluralistic, impartial, well-balanced, independent, and innovative, marked
by high quality and integrity of broadcast. (KRRiT, 1992, Art. 21)
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Public radio therefore should provide an environment conducive to conversa-
tion and exchange of views. Radio can educate, enhance the competence of senior
citizens in performing everyday tasks, teach online communication, debunk
stereotypes, make listeners more active, invite them to co-host programmes, stress
the role of elderly people as mentors to the young, advance neighbourliness, and
promote the benefits of Universities of the Third Age (UTAs).

METHODOLOGY

The broadcasters selected for quantitative analysis were those Polish Radio broad-
casting stations (Auditorium 17 Radio Group) which specify their target audience
as seniors (S) in their financial and programming plans. Only seven stations have
such programmes, which invites the question of why so few of them do, since
regional Polish Radio stations — given their remit — should be particularly atten-
tive to the problem of an ageing society. These are the regional stations of Polish
Radio which broadcast not only from every city which is the seat of their respective
voivodship, but also use transmitters in smaller towns to reach listeners across the
voivodships. Altogether, Auditorium 17 Radio Group stations have at their dis-
posal a total of 92 terrestrial FM transmitters, so that they cover not only the voivod-
ship they are located in but also parts of neighbouring ones. The combined range
of Auditorium 17 transmitters therefore covers listeners in all of Poland.

Because this is a preliminary study, our first concern is to establish whether
radio discusses the well-being of senior citizens at all. This was done by means of
surveys conducted among the hosts of programmes dedicated to the elderly: Pigkne
zycie [The Beautiful Life] Radio Lublin, Rowne szanse 60+ [Equal Opportunities
60+] Radio Koszalin, Aktywni 60+ [Active 60+] Radio PiK, Kwadrans starszaka
[Oldie’s Quarter] Radio Merkury Poznan, Czas Seniorow [Seniors’ Time] Radio
1.6dz, Czuje si¢ miodo [I Feel Young] Radio Krakow, and Kiedy nadchodzi jesieri
zycia [In the Autumn of Our Lives] Radio Rzeszow. All are recurrent programmes.

From an economic standpoint, well-being is measured with recourse to a num-
ber of quantifiable indices, with the so-called basket of goods and services, social
minimum, level of consumption, the scope of basic needs, or social services or
benefits (Baumann, 2006, pp. 168-170). These were addressed in the survey con-
ducted among hosts of programmes targeting senior citizens.

The survey consisted of the following questions:

1. In your programme, do you discuss issues relevant to the physical well-being
of senior citizens?

The respondents were asked to assign values between 1 and 5 (least to most
frequently discussed) to the following: energy and functioning, sexuality, quality
of health care, lack of pain, command of senses (eyesight, hearing), sufficient time
for rest and sleep.
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2. Inyour programme, do you discuss issues relevant to the personal well-being
of senior citizens?

The respondents were asked to assign values between 1 and 5 (least to most
frequently discussed) to the following: mental health, happiness, self-esteem, dig-
nity, identity, continued personal development, self-image/appearance, memory;,
control over one’s own life, independence, spirituality, freedom from stress, love,
education, ease of adaptation, freedom of choice.

3. In your programme, do you discuss issues relevant to the financial well-being
of senior citizens?

The respondents were asked to assign values between 1 and 3 (least to most
frequently discussed) to the following: financial independence, security, diverse
sources of income, possession of property (such as a flat or a car).

4. In your programme, do you discuss issues relevant to the social well-being of
senior citizens?

The respondents were asked to assign values between 1 and 3 (least to most
frequently discussed) to the following: family, friendship, rich social life, support
network.

5. In your programme, do you discuss issues relevant to the life satisfaction of
senior citizens?

The respondents were asked to assign values between 1 and 3 (least to most
frequently discussed) to the following: reminiscence, fulfilment, living life to the
full, creativity, cheerfulness.

6. In your programme, do you discuss issues relevant to the awareness of the
purpose of life among senior citizens?

The respondents were asked to assign values between 1 and 3 (least to most
frequently discussed) to the following: altruism, being involved, participation in
the lives of others; a productive, fruitful ageing process.

7.In your programme, do you discuss issues relevant to the aesthetic well-being
of senior citizens?

The respondents were asked to assign values between 1 and 3 (least to most
frequently discussed) to the following: free time, interests and hobbies, contact with
music/art/literature.

8. In your programme, do you discuss issues relevant to the spirituality of sen-
ior citizens?

The respondents were asked to answer Yes or No.

9. In your programme, do you discuss issues relevant to the end of life of senior
citizens?

The respondents were asked to assign values between 1 and 3 (least to most
frequently discussed) to the following: a good death, a sense of control, the quality
of care (minimising pain and suffering).

10. In your programme, do you discuss issues relevant to the joy of senior cit-
izens?

CENTRAL EUROPEAN JOURNAL OF COMMUNICATION 2 (2018) ===ssssmmmmmun 7]

Central European Journal of Communication vol. 11, no 2 (21), Fall 2018
© for this edition by CNS



Grazyna Stachyra

The respondents were asked to answer Yes or No to two specific questions:
a) pleasures large and small (food, travel), b) fun, entertainment.

11. In your programme, do you discuss issues relevant to the moral well-being
of senior citizens?

The respondents were asked to answer Yes or No.

RESULTS

The concept of well-being is described in the literature as multi-dimensional due
to its complexity and internal connections (Brzezinska et al., 2002, pp. 103-126).
Analysing it, one has to consider physical, material, social, and emotional well-
-being, as well as satisfaction from a person’s own productivity (the research hypoth-
eses relate to these areas). The definition of well-being foregrounds the subjective
assessment of life as a whole or its components, such as social contacts or the satis-
factions from tasks performed. The following factors affecting the well-being of
persons in late adulthood have been noted: their physical, emotional, intellectual,
and social functioning; life satisfaction; perception of health; economic status; sex-
ual functioning; vitality; energy; ways of spending free time (questions on whether
subjects related to these factors are discussed in radio programmes will be in-
cluded in surveys for quantitative research).

The responses to the survey give a good idea of issues relevant to well-being
which are discussed in Polish Radio programmes targeting the elderly. A detailed
analysis of the results follows below.

In your programme, do you discuss issues relevant
to the physical well-being of senior citizens?

sexuality 23

lack of pain 143 ‘ 2

sufficient time 3 5 3 ? ‘

for rest and sleep ‘ ‘ 53§ ‘ ‘ ‘
command of senses 5 5 ? 75? ? i |
(eyesight, hearing) 3
quality of healthcare 78 |
energy and functioning j100

0 10 20 30 40 50 60 70 80 90 100%

Figure 1. The physical well-being of senior citizens in the subjects of Polish Radio programmes

Source: Author.
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The above percentages have been obtained by weighted arithmetic means of
scores for each issue. They indicate that the key problem for all programmes is the
energy and satisfactory functioning of elderly people (100% weighted score), with
issues related to the quality of healthcare (78%) and the command of senses (75%)
following closely behind. Slightly less important were the issues of rest (53%) and
the experience of pain or lack thereof (43%). Sexuality of senior citizens was the
least frequently raised issue (23%).

In your programme, do you discuss issues relevant
to the personal well-being of senior citizens?

identity s =933
love 38

ease of adaptation 40

spirituality 40

freedom of choice 143

appearance/self-image 145

self-esteem = 45

mental health \45
memory 148
dignity i 50
independence 153

freedom from stress =55

happiness 60

control over your life : 73

continued personal development e s e 85

education s
0 10 20 30 40 50 60 70 80 90 100%

Figure 2. Personal welfare of senior citizens in the subjects of Polish Radio programmes

Source: Author.

Among issues relevant to the personal well-being of senior citizens, education
and continued personal development appear to be prioritised by broadcasters, with
respective scores of 95% and 85%. Control over one’s life (73%) is another important
issue. Happiness has a score of 60%, while, at 40-55%, most of the remaining issues
appear to have a similar level of importance. The issues of love and those related to
identity rank slightly below, at 38% and 33% respectively.

The bar charts below show the distribution of answers given by programme
hosts in eight Polish Radio stations; the vertical chart values correspond respect-
ively to: 3 — very frequently, 2 — frequently, 1 — sometimes, 0 — never.

Financial independence is discussed very frequently in the programmes of the
four of the surveyed radio stations, and two discuss it only sometimes.
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In your programme, do you discuss issues relevant
to the financial well-being of senior citizens?

3 — very frequently, 2 — frequently, 1 — sometimes, 0 — never

v
2 | e o e —
A
1 1 1(/ 777777777777777
S
0 [ ) : - -
financial security diverse sources possession of property
independence of income (flat, car)
Radio PiK Radio Krakéw Radio t.6dz [ ]Radio Rzeszéw
[[] Radio Merkury [ Radio Koszalin B Radio Lublin M Radio Jedynka

Figure 3. The financial well-being of senior citizens in the subjects of Polish Radio pro-
grammes

Source: Author.

Financial security is an issue that recurs very frequently in the programming of
two of the surveyed radio stations, often in three of the radio stations in question,
while three other stations discuss it sometimes.

Possession of property is brought up very frequently in one of the radio stations
surveyed, frequently in two, and sometimes in three of the stations.

Diversified sources of income is discussed very frequently in one radio station,
frequently in two others, and sometimes in one of the radio stations surveyed.

In your programme, do you discuss issues relevant
to the social well-being of senior citizens?

3 — very frequently, 2 — frequently, 1 — sometimes, 0 — never

37 ] 2 =TT ]
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family friendship rich social life support network
Radio PiK Radio Krakéw Radio L6dz [JRadio Rzeszow
[J Radio Merkury [ Radio Koszalin M Radio Lublin M Radio Jedynka

Figure 4. The social well-being of senior citizens in subjects of Polish Radio programmes

Source: Author.
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The chart shows that essentially all the factors of social well-being are present
in the programming analysed. The most frequently discussed issue is that of the
support network, indicated by as many as six broadcasters as something very fre-
quently present in their programmes. Friendship was described as very frequently
discussed in five stations, and issues of family and a rich social life in four.

In your programme, do you discuss issues relevant
to the life satisfaction of senior citizens?

3 — very frequently, 2 — frequently, 1 — sometimes, 0 — never

7 N B .
:’ < N b 4
24—m W < W iR ¥ g
% K s R 1%
1 N L TS CN
f " y: BN\
W gl gl 2
reminiscence fulfilment living life to the full creativit? cheerfulness
Radio PiK Radio Krakéw Radio t6dz [JRadio Rzeszéw
[l Radio Merkury [ Radio Koszalin M Radio Lublin M Radio Jedynka

Figure 5. Life satisfaction of senior citizens in subjects of Polish Radio programmes

Source: Author.

In your programme, do you discuss issues relevant
to the awareness of the purpose of life among senior citizens?

3 — very frequently, 2 — frequently, 1 — sometimes, 0 — never

3 T i 7 . 71 o
2 :4" o :‘,V i -] 'v‘i‘
vy BN l«‘f‘ ps
% S 5
AT sl I . =i
L v - N A
et ) N
o H S 1 sl (15
0 x AL Rl Il | R . 1] .
altruism being involved, participation productive, fruitful
in the lives of others ageing process
Radio PiK Radio Krakéw Radio t6dz [ JRadio Rzeszéw
[[] Radio Merkury [ Radio Koszalin M Radio Lublin M Radio Jedynka

Figure 6. The awareness of the purpose of life in the subjects of Polish Radio programmes

Source: Author.
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Among issues pertinent to life satisfaction, the most typically referenced ones
are fulfilment (indicated as a very frequent subject in six radio stations), living a full
life, and cheerfulness (indicated as such in five).

Among the three determinants of well-being relevant to the awareness of life
purpose, productive ageing is the most prevalent issue, indicated by as many as
seven broadcasters as very frequently present in programmes. Involvement and
participation in the lives of others is the second most frequently indicated subject,
followed by altruism.

In addition, the question about the moral well-being of senior citizens (Ques-
tion 11 in the survey) received 100% affirmative answers, indicating a strong presence
of this subject in the programmes surveyed.

In your programme, do you discuss issues relevant
to the aesthetic well-being of senior citizens?

3 — very frequently, 2 — frequently, 1 — sometimes, 0 — never
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i»‘ A; ‘r 34
1 S YA (Y o i .
! L) [ <
0 Reiinyl 1IN RN -] g hal 1IN
free time hobbies and interests contact with
music/art/literature
Radio PiK Radio Krakéw Radio t.6dz [ Radio Rzeszéw
[] Radio Merkury [ Radio Koszalin B Radio Lublin M Radio Jedynka

Figure 7. The aesthetic well-being of senior citizens in the subjects of Polish Radio pro-
grammes

Source: Author.

Issues pertinent to the aesthetic well-being of senior citizens are referenced very
frequently. In particular, this concerns hobbies and interests (indicated six times as
“discussed very frequently” and twice as “frequently”), followed by free time (de-
scribed five times as “discussed very frequently” and once as “frequently”) and con-
tact with art (referenced “very frequently” four times and “frequently” by one station).

Moreover, questions on the presence of joy in the lives of elderly people, both in
terms of pleasures large and small and fun/amusement, received 100% affirmative
answers.

Interestingly, issues concerning death and the final stages of life are raised much
less frequently than those relevant to the joy of life. The quality of care of elderly
persons was twice described as referenced “very often” and three times as “often”,
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In your programme, do you discuss issues relevant
to the end of life of senior citizens?

3 — very frequently, 2 — frequently, 1 — sometimes, 0 — never

3 7
24 ,"&‘:" ,,,,,,,,,,,,,,,,,
0 Y H BN . [ 2]
good death sense of control quality of death
1 Radio PiK Radio Krakéw Radio £.6dz [JRadio Rzeszow
[J Radio Merkury [ Radio Koszalin B Radio Lublin M Radio Jedynka

Figure 8. End-of-life issues in the subjects of Polish Radio programmes

Source: Author.

a sense of control was ranked by two radio stations as raised “very frequently” and
by two more as “frequently”, while a good death was brought up “frequently” in three.

Question 8 concerning the presence of issues pertinent to the spirituality of the
elderly received 100% affirmative answers, while question 11 on the moral well-
-being of senior citizens was answered in the affirmative in 75% of cases.

CONCLUSIONS AND PROPOSALS FOR FURTHER RESEARCH

The analyses above show that in programmes dedicated to senior citizens, the pre-
senters’ opinion on all components of well-being are frequently discussed in Polish
Radio. The responses to the survey indicate that programming targeting the elder-
ly can be described as “inclusive”, or promoting social inclusion, addressing their
personal preferences and needs (such as those concerning continued personal de-
velopment and education or ways of spending free time) rather than focusing on
ways of exclusion. The programmes can be said to mobilise and activate senior
citizens, or can be described as addressing those persons who continue to experience
and foster the need for activity. These features of well-being indicated by presenters
in their programmes appear as important to them. A key principle of gerontology
is to preserve one’s independence as long as possible. This is achieved by maintaining
a good physical and mental condition related to undertaking physical and mental
effort, and by preserving social connections. It also entails a new way of thinking
about old age as a time which is restful, interesting, and attractive. All aspects of
this problem were shown as discussed by hosts of programmes dedicated to the
elderly. The hypothesis of the research that public radio programmes dedicated to
senior citizens include topics that are important for their well-being was confirmed.
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A survey verified the statement that public radio is well-positioned to encourage the
activity of senior citizens by devoting the broadcast to the condition of successful
ageing or reaching old age “with the avoidance of disease and disability, the main-
tenance of high physical and cognitive function, and sustained engagement in social
and productive activities” (Rowe & Kahn, 1997, p. 433), which impacts on the well-
-being of senior citizens. As a medium popular with the elderly, and one obliged to
tulfil a public service mission, Polish Radio is interested in playing the role of an
ally in achieving this key objective. The answer to the fundamental question, wheth-
er radio is meeting its potential by touching upon issues relevant to the well-being
of senior citizens is positive from the presenters’ perspective. This opinion of the
programmes’ hosts is the most important at the start of the research because the de-
cision to talk about certain issues usually comes from the presenter.

The subsequent stages of this study should therefore establish whether senior
citizens use the contents of radio programmes to educate themselves on how to
sustain the correct level of psychophysical development; whether radio programmes
help senior citizens sustain their social activity and make use of organisations
representing their interests; whether senior citizens are inspired by radio pro-
grammes to appreciate the value of and nurture the relations within their commun-
ity and between generations; finally, whether broadcasters are aware of the import-
ance of the form and the contents of their message, which is to influence the actions
they undertake to improve the well-being of senior citizens.

A content and discourse analysis of radio programmes, would enable us to es-
tablish the ways the medium (here, radio) is utilised and their impact on a com-
munity (here, senior citizens). We would be able to assess how senior citizens per-
ceive the contents of the programmes and the way the relations with broadcasters
are formed, and whether this form of mediatisation is conducive to enhancing their
well-being. We could also ascertain the attitudes of journalists who host the pro-
grammes and explore their experiences in contacts with the elderly. Questions
concerning the subjective perception of the way relations are formed and the im-
pact of audial contents in programmes for senior citizens would be included in
partly structured in-depth interviews with programme hosts and with the most
active participants of the programmes, as indicated by the hosts.

Qualitative analysis would be focused on the assessment by senior citizens of
programme contents in fields relevant to improving the quality of life as indicated
by the Government Programme for Social Participation of Senior Citizens for 2014
2020. These are: education of the elderly, social activity, actions to improve the par-
ticipation of senior citizens in public life, and social care services for senior citizens.

The qualitative analysis would be complemented by a quantitative study con-
ducted via CATI (Computer Assisted Telephone Interview). The research would be
conducted on individuals who declare that they listen to one of the Polish Radio
stations (One, Two, Three, or Polish Radio 24) or a regional Polish Radio station
and are between 60 and 75 years of age.
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The next stage of the study should be an examination of relations and actions
undertaken by senior citizens as a result of radio programmes. This is particularly
important in light of the most recent research concerning the activity of senior
citizens in Poland: groups of senior citizens that spend their time in similar ways
were established with recourse to k-means clustering. The first and the third cluster
each comprised 38% of the subjects aged 60 or over, while the second cluster ac-
counted for 24% (Omyta-Rudzka, 2016b, pp. 8-11). Particularly interesting are the
differences between the senior citizens analysed as part of the first and second
cluster, since they evince very divergent attitudes. As many as 38% of senior citizens
in the first cluster show very low levels of activity, do not read books or newspapers,
do not meet friends or acquaintances; almost two-thirds of persons in this cluster
(64%) feel that the best part of their lives has now passed. The second cluster is
comprised by the most active senior citizens. They engage in almost all kinds of
activities listed in the survey more frequently than other senior citizens. The ways
of spending free time which are particularly distinctive for this group are: use of
computers and internet, participation in culture (cinema, theatre, opera, museums,
concerts), doing sports, travelling across Poland, Europe, and the world, continued
education, participation in various courses and learning foreign languages. These
activities are undertaken much more frequently by seniors in this cluster than by
others. Most of the persons in this group (59%) have an optimistic outlook of the
future, believing they have yet to experience many good things.

This divergence indicates the need to take action (including by the media) aimed at
popularising the ways of increasing the physical and mental well-being of senior cit-
izens and of increasing their social involvement, also by institutions representing them.
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