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The Media and Democracy Karol Jakubowicz Award
of the Polish Communication Association

Photo: Dr. Maria Nowina-Konopka, Christian S. Nissen i Dr. Jakub Nowak (from the right) 
— laureates of the fi rst Media and Democracy Karol Jakubowicz Award with Małgorzata 
Semil-Jakubowicz and members of the Scientifi c Committee

In 2018, for the fi rst time ever, scholars and researchers interested in the interplay between 
media and politics were granted the “Media and Democracy Karol Jakubowicz Award”. An 
award supporting research on freedom of the press, media democratisation, public service 
media and the role of ethics in contemporary journalism was introduced to mark the 
5th anniversary of the passing away of Dr. Karol Jakubowicz (1941–2013) — one of the most 
prominent media scholars in Central Europe and beyond. 

Th e idea of establishing this new award under the Polish Communication Association 
was introduced by Małgorzata Semil-Jakubowicz. Th e fi rst edition aimed to recognise out-
standing publications from 2017 and 2018; these were carefully reviewed and evaluated by 
members of the Scientifi c Committee: Iwona Hofman (Maria Curie-Skłodowska Univer-
sity in Lublin), Małgorzata Semil-Jakubowicz, Michał Głowacki (University of Warsaw), 
Alicja Jaskiernia (University of Warsaw), Beata Klimkiewicz (Jagiellonian University in 
Kraków), Jerzy Olędzki (Cardinal Stefan Wyszyński University in Warsaw) and Hanna 
Machińska (Ombudsman). 

Th e award ceremony took place on June 15th, 2018 in Warsaw during one of the sessions 
of the annual conference of the European Media Management Association. Th e ceremony 
was chaired by Gregory Ferrell Lowe (Northwestern University in Qatar), who underlined 
the signifi cance of Karol’s work and his impact on European media law. Iwona Hofman — 
President of the Polish Communication Association, granted the “Media and Democracy 

cejoc_fall 2018c.indd   238cejoc_fall 2018c.indd   238 2018-10-09   10:58:312018-10-09   10:58:31

Central European Journal of Communication vol. 11, no 2 (21), Fall 2018 
© for this edition by CNS



Events

CENTRAL EUROPEAN JOURNAL OF COMMUNICATION 2 (2018)               239

Karol Jakubowicz Award” to Dr. Maria Nowina Konopka (monograph: “Infomorphosis. 
Information Management in New Media”) and Dr. Jakub Nowak (monograph: “Network 
Policy of Pop Culture”). A special prize for promoting democratic principles in the media, 
was given to Christian S. Nissen — Copenhagen Business School (Denmark); Director 
General of the Danish public broadcaster DR in 1994–2004. Nissen received this award for 
his contribution and achievements in debates on democracy and public service media at 
the European and national level. 

It is believed that future editions of the “Media and Democracy Karol Jakubowicz 
Award” will further promote principles of democratic media in Poland and beyond. 

Text: Michał Głowacki Photo: Jarosław Królikowski

The 68th ICA Conference 
Polish Communication Association Panel: 

Political Executive — Media Relations in the Era of 
Mediatized Politics in Finland, Lithuania, Poland, and Sweden

Prague, Czech Republic, May 24–28, 2018

 

A panel organized by the Polish Communication Association took place on the third day 
(May 26) of the Annual Conference of the International Communication Association (ICA) 
held at Hilton Hotels in Prague in the Czech Republic. Th e panel, titled “Political Execu-
tive — Media Relations in the Era of Mediatized Politics in Finland, Lithuania, Poland, and 
Sweden”, was chaired by Bogusława Dobek-Ostrowska (University of Wrocław, Poland), 
and comprised of six presentations delineating the research results stemming from a forth-

Photo: Th e participants of the 
panel — Gunnar Nygren, Auksė 
Balčytienė, Bogusława Dobek-
Ostrowska, Svetlana Bodruno-
va, Milda Malling, Jacek Nożew-
ski, Karl Magnus Johansson, 
Risto Niemikari, Elena Johans-
son, Tapio Raunio
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coming edited volume Close and Distant: Political Executive–Media Relations in Four Coun-
tries. Th is book project spotlights interactions between political executives and media 
representatives and the case studies from Finland, Lithuania, Poland, and Sweden, built 
mainly on extensive interviews with political journalists and government media/political 
advisors, supplemented by documentary evidence. Th e panel also presented the themes of 
the volume: government communication; social media; formality and informality; media-
tization of politics; and political communication culture. 

Th e presentations included six papers: “Variations in Political Communication Culture. 
New Forms of Political Parallelisms and Media-Politics Coalitions” of Auksė Balčytienė 
(Vytautas Magnus University, Lithuania), “Journalists and Political Power-Mediatization 
and Political Instrumentalization” presented by Gunnar Nygren (Södertörn University, 
Sweden) and Risto Niemikari (University of Tampere, Finland), “Journalists and their 
Political Sources in Poland: Describing the Interrelationship” of Jacek Nożewski (Univer-
sity of Wrocław, Poland), “Formal and Informal Interaction: Power and Exchange Between 
Journalists and their Political Sources” presented by Milda Malling (Södertörn University, 
Sweden). Elena Johansson (Södertörn University, Sweden) talked about “Social Media for 
Top Politicians: Comparative Case Illustrations from Finland, Poland, and Sweden”. Th e 
paper “Government Communication in Comparative Perspective” of Karl Magnus Johan-
sson (Södertörn University, Sweden) and Tapio Raunio (University of Tampere, Finland) 
concluded the panel.

Aft er the presentations, the panel respondent, Svetlana S. Bodrunova from St. Peters-
burg State University (Russia) off ered her suggestions and insights, underscoring the im-
portance of and the need for (de-westernized) comparative research. Th is was followed by 
a short question and answer session including the audience.

Text: Marta Łysik Photo: Jacek Nożewski
 https://www.messenger.com/t/lena.degtereva
 https://www.facebook.com/jacek.nozewski/posts/1676905275690634

The 11th Central and Eastern European Communication 
and Media Conference CEECOM 2018, 

Szeged, Hungary, 30th May–1st June 2018

Th e 11th Central and Eastern European Communication and Media Conference (CEECOM) 
was organized by the Department of Communication and Media Studies, and the Depart-
ment of Political Science of the University of Szeged, where the conference took place, gath-
ering around two hundred media and communication experts and guests from all around 
the world. It took three days to discuss the main conference topic: the diverse issues and 
relationships between the ‘communicative space and political space’, and to present the whole 
range of concepts and fi ndings which describe the current state of research on CEE media 
and communication issues. Th e relatively dense program (34 thematic sessions, more than 
140 presentations and 4 full-time keynote addresses) did not leave much time for discovering 
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the enchantment of the town of Szeged (although the organizers planned some sightseeing 
attractions, such as the night baths, a wine tour, or visit to the salami Pick Museum). 

By picking the central topic set as ‘a broad spectrum of ideas related to ongoing changes 
and transformations of the concept of space’, the conference organizers aimed at highlighting 
such perspectives as those of the ‘physical political spaces as communicative spaces’, ‘media-
tized spaces’, ‘social and control issues in politics and media’, ‘online / digital spaces’, and ‘the 
regulatory nature of politics and media’. 

Th e conference program included four keynote speeches, encompassing diff erent as-
pects of the transformation of media and journalism in Central and Eastern Europe. Th e 
fi rst speaker was Epp Lauk, an Estonian, representing the University of Jyväskylä in Fin-
land. In her speech, called ‘Understanding the Transformation of CEE Journalism Cultures: 
A Comparative View’, she tried to assess the regional processes of transformation from the 
point of view of broadly-defi ned cultural factors of change in a long comparative perspec-
tive. By pointing out that the prominent feature of journalisms cultures [the plural is inten-
tional] in the CEE in the twentieth century has been the logic of disruption rather than 
continuity, and stressing that we have experienced many individual paths of change in the 
region so far, she challenged the sense of a rapid and imitatory cultural transformation that 
drew — as an easy solution — from the Western model of professional standards of journal-
ism. ‘If you are buying shoes, you don’t cut off  your toes — you just choose another pair to 
fi t your feet’, she concluded, explaining why we fi rst should systematically learn the real 
social and cultural factors that shape media landscapes — like the systems of values, mor-
al philosophies, attitudes to religion, customs and traditions etc. — to be able to describe 
and explain the dynamic models of journalisms in a credible way. 

In this context Epp Lauk mentioned the ‘Worlds of Journalism Study’ project, a multi-
dimensional empirical comparative study carried out in 67 countries, with the goal of as-
sessing journalism around the world. 

Th e second keynote speaker, Jérôme Monnet, represents the University of Paris-Est 
Marne-la-Vallée, the Paris School of Urbanism and the Laboratoire Ville Mobilité Trans-
port. While being a stranger in Central Europe and in media and journalism studies (to 
quote his words), he provided really interesting insights into the main conference topic, by 
addressing the question of how public space can be a communicative space. Drawing many 
examples from his socio-urbanist studies in Los Angeles, Mexico, and Paris, he focused on 

Photo: Participants of CEECOM 2018
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urban landscapes, in order to provide meaningful instances of communication. Among 
others, he was illustrating how urban space itself is setting and communicating social rules, 
and how it is used by people to fulfi ll certain collective endeavors: as glorifi cation of the 
past or marking one’s colonial power (monumental architecture), running commercial 
activity, enabling social / political subversion and protest, or attributing symbolic meaning 
to an urban landscape.

Th e third speaker, Sabina Mihelj from Loughborough University, opted for intellectual 
provocation in her keynote titled ‘A Decline of Publicness: Rethinking the Transformation 
of CEE Media Aft er 1989’. Drawing from her recent project ‘Screening Socialism: Tele-
vision and Everyday Life in Socialist Eastern Europe’ (including data from the Soviet 
Union, Poland, Yugoslavia, Romania, and GDR), she argued, in her words, ‘in a delibera-
tively provocative manner, that what we have witnessed in Eastern Europe since 1989 has 
in fact been, in some ways, the decline of publicness, which started pretty much immedi-
ately aft er 1989’. Th is decline was not limited to post-communist countries, but was defi ned 
as part of a practice of global transformation. Th is presentation rested on the following 
premises: fi rst, the narrative used by Central Europeans to describe the essence of trans-
formation from communism into capitalism (narrative of regaining freedom) has been too 
simplistic, binary, and thus obscuring understanding of real processes; second, CEE media 
were wrongly accused of being equal with political institutions (in fact, the media were not 
‘handmake of politics’); third, when we include the period aft er 1989 we clearly see that 
a unilinear process of transition is a false assumption — in fact, the communist black 
legacies are not relevant to analyze the CEE transition in a broader historical sense (par-
ticularly, in a logic of progress these binaries do not count); fourth, instead of using the 
narrative of freedom, we should use the category of publicness (in a special, narrowed 
sense) to understand the transformation; fi ft h, a good medium to test the aforementioned 
claims is television — its developments and functions played in post-war Europe. 

Th e following argument is also pretty unfl inching: when we do some research on tele-
vision in socialist countries — we must realize that, in fact, ‘contrary to common percep-
tion’, the whole subsequent, post-cold war period [in CEE] ‘was marked, in some respect, 
with the decline of publicness, or shrinking of publicness’. And further on, when we com-
pare the (declared) functions of television, we must fi nd out that, in the communist period, 
there were many systemic similarities between Western public media (like the BBC), and 
socialist state television and its mission. Sabina Mihejl points out that the key contrast lies 
‘not between communist and non-communist media, but between commercial broadcast-
ers on the one hand, and public and communist broadcasters’ on the other. It is perhaps 
worth stressing here, that one of the key proofs for openness and ‘true publicness’, and 
‘undeniable similarities’ of the BBC and Polish television in the 1960s was… a quote from 
Włodzimierz Sokorski — the Polish Communist Party President of the Committee for 
Radio and Television (a Red Army Brigadier-General and fl amboyant one), who in 1960 
described the main tasks of Polish Television in the following words: ‘It’s our specifi city to 
not only inform quickly and objectively, deepen human knowledge about the world, scien-
tifi c discoveries, the most recent phenomena in the domain of social, economic, and pol-
itical tendencies, but also to give people decent entertainment, develop their taste of cul-
ture, art, and develop their ethical (…) needs’. No wonder that Sabina Mihejl’s presentation 
stirred some confusion among those from the audience who could remember socialist 
television, as well as the very absence of the public sphere in those years… 
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Th e fourth keynote speaker was András Bozóki from the Central European University 
in Budapest, a political scientist and author of important books on the divergent aspects of 
post-communist transition, European public sphere, democracy, political culture, and mech-
anisms of change in CEE countries. In his presentation he was analyzing the main factors 
and contexts that determined the nature of political discourses which have been shaping the 
post-communist transformation. Bozóki set off  from an overview of public roles of intel-
lectuals in the twentieth century, having assumed that discourses on the one hand, and so-
cial actors who cultivate them on the other, cannot be separated. Th en, drawing from social 
scientifi c authors, he presented the whole range of public roles played by, or ascribed to intel-
lectuals since the middle of the twentieth century. Th ese roles can be grasped along the line 
from the separated from society, relatively silent seekers of universal truths, and ‘organic’ 
thinkers involved ‘in observation and synthesis’ (1930–1950), through professionals, then 
rebels aft er 1968, and dissidents of 1981–1990, and legislators of the early 1990s, fi nally down 
to the interpreters and social mediators now. According to András Bozóki, every one of these 
concepts is important to understand the political change and post-communist transforma-
tion in its divergent paths, and to reconstruct the relevant waves of public discourse. 

Speaking about Hungary, but having in mind a more general application, Bozóki dis-
cerned three main political discourses which organized public understanding and social 
practices during the transformation aft er 1989: ‘the liberal discourse’ (critical against so-
cialistic centralism, and fostering the consensual expression of rights and freedoms, as well 
as universal values of democracy), followed by ‘the discourse of TINA’ in the fi rst decade 
of the transformation (critical against state interventions and centralism, and fostering the 
market freedom, capitalism, and neo-liberalism), and fi nally ‘the national populist dis-
course’ aft er the crisis of 2008–2012 (critical against elites, representative liberal democracy 
and traditional politics, and fostering populism, nativism, and popular sovereignty). 

Apart from keynote presentations, the program of the CEECOM conference included 
34 thematic sessions and more than 140 presentations. Th e panelists split into two groups: 
those who followed the central theme, and those who remained consistent with their trad-
itional topics. Related to this issue, there were nine thematic sessions oriented to the ‘com-
municative and political space’. Following one’s duty as a chronicler, let’s recall the titles: 
‘Political Space of Entertainment in Late Night Talk Shows and Prison Radios’, ‘Secular 
and Sacred Public spheres’, ‘Spaces of the nation: constructing spaces, memories, and rit-
uals’, ‘Politics, Music and a Diva: Spaces of Entertainment, ‘Spatial Experience and Medi-
ated Places in Central and Eastern European Television Fiction’, ‘Discursive sense of place: 
time-space (de)compressions in the times of uncertainty’, ‘Activism, Communication, and 
Locality’, ‘Th e Politics of Space and Contemporary Media’, and ‘Understanding digital 
space beyond web analysis’. Further on, there were twenty fi ve thematic sessions which 
provided the whole spectrum of the research and expert knowledge on media and com-
munication in Central and Eastern Europe. Also from this point of view, the 11th CEECOM 
conference was a great success. 

Finally, it is worth stressing the strength of the Polish representation, roughly counting 
up those who appeared to 5 chairs and 24 panelists. For the record, these thematic sessions 
were chaired by Michał Kuś (‘Contemporary Forms of Free Speech Censorship in Eur-
ope — Th e Place of the State in the Media System’, two parts), Bogusława Dobek-Ostrow-
ska (‘Network Citizens in Central and Eastern Europe. Communicative Political Power 
and Empowerment of the Digital Generation’), Bartosz Wiśniewski (‘Contemporary Forms 
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of Free Speech Censorship in Europe — Th e Place of the State in the Media System’), Jacek 
H. Kołodziej (‘Discursive sense of place: time-space (de)compressions in the times of un-
certainty’) and Michał Jacuński (‘Understanding digital space beyond web analysis’). Pol-
ish panelists make the impressive list of additional 24 names — for the record (in chrono-
logical order): Waldemar Tłokiński, Bartosz Wiśniewski, Bogusława Dobek-Ostrowska, 
Agnieszka Szymańska, Bartłomiej Łódzki, Justyna Arendarska, Jacek H. Kołodziej, Michał 
Bukowski, Joanna Grzechnik, Rafal Leśniczak, Anna Adamus-Matuszynska, Piotr Dzik, 
Anna Sytnik, Bartosz Pietrzyk, Sylwia Męcfal, Michał Kuś, Piotr Sula, Jakub Nowak, 
Małgorzata Tadeusz-Ciesielczyk, Katarzyna Gad, Dominika Popielec, Michał Jacuński, 
Anna Szwed-Walczak, and Jan Pleszczyński. 
 
Text: Jacek H. Kołodziej Photo: Ferenc Halof

The 4th National Congress of Political Science, 
“The State in Times of Change”

Lublin, September 18–20, 2018

On September 18–20, 2018, at the Marie Curie-Skłodowska University in Lublin, the 4th Na-
tional Congress of Political Science was held, entitled “Th e State in Times of Change”. More 
than 700 scholars from Poland and Europe presented results of their research and partici-
pated in 124 thematic panels. Th e panels were dedicated among other things to political 
communication in Poland, the role of women in the public sphere and political science in 
Poland, foreign policy, political elites and political parties.

Th e Congress began with a speech from the keynote speaker — prof. Stefano Guzzini 
(Former President of the Central and East European International Studies Association), 
and a plenary session dedicated to the main subject of the conference. Professor Teresa 
Łoś-Nowak, prof. Andrzej Antoszewski, prof. Roman Kuźniar, prof. Zbigniew Czachór, 
prof. Alicja Stępińska-Kuczyńska, prof. Jarosław Hrycak and prof. Mirosław Karwat spoke 
about various aspects of understanding and studying statehood in a period of change. 
Aft er the session the offi  cial opening of the Congress was held, attended by the Minister of 
Science and Higher Education, the Rector of UMCS, the President of the Polish Politic-
al Sciences Association, the Chairman of the Political Sciences Committee of the Polish 
Academy of Sciences, the Marshal of the Lublin Voivodeship, the Mayor of Lublin, and the 
President of the International Political Science Association.

Employees of the Central European Journal of Communication also participated in the 
Congress. Professor Bogusława Dobek-Ostrowska joined with dr. Paulina Barczyszyn-
Madziarz, M.A. Julia Trzcińska, dr Justyna Arendarska and dr Róża Norström to present 
the results of an international research project made in cooperation with the George Wash-
ington University, as part of the panel entitled “Th e coverage of the change of the PiS 
government (1st December 2017/31st January 2018) in the perspective of Polish television 
broadcasters: between politicization and commercialization”. Th e researchers presented 
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the results of the content analysis of the three most popular Polish television news pro-
grams and web portals.

Th e next Congress of Political Science will be held in 2021 in Wrocław.

For more information please visit: https://www.umcs.pl/pl/kongrespolitologii.htm.

Text: Róża Norström

The Annual Conference of the European Media 
Management Association (EMMA): 

“Media Management in the Age of Big Data and High-tech” 
Warsaw, Poland, 14–15 June 2018

Photo: Participants of the European Media Management Association conference in Warsaw

More than 100 media scholars and practitioners from European countries and beyond 
(China, Iran, Japan, Pakistan) gathered in the city of Warsaw for the Annual Conference 
of the European Media Management Association (EMMA). Th e Association is one of the 
world’s most established academic networks in the fi eld of media economics and manage-
ment. It supports advancement in media management research, scholarship, and practice 
throughout international conferences and its fl agship publication “Journal of Media Busi-
ness Studies”. In the past the annual conferences of EMMA were organised in several 
European cities, including Porto, Tallinn, Moscow, Budapest, London, Barcelona, Ham-
burg, Paris, Ghent, and Bournemouth. Th e fi rst ever EMMA conference in Poland was 
organised on June 14th–15th, 2018 by the Faculty of Journalism, Information and Book 
Studies, University of Warsaw.

Th e goal of the 2018 EMMA conference entitled “Media Management in the Age of Big 
Data and High-tech” was to critically examine internal processes and structures of media 
and creative fi rms through the lenses of the ‘the fourth industrial revolution’ and ‘the 
second machine age’. It aimed to answer to the question of whether and how media enter-
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prises are adapting to the age of machines. Both posters and papers accepted for presenta-
tion at the conference therefore addressed diff erent aspects with regard to the management 
of the media. Th e list of topics included machine intelligence and machine learning, Big 
Data and Internet of Th ings, predictive analytics, behavioural targeting, data-driven per-
sonalisation, smart city, social innovation as well as topic related to EMMA special interest 
groups, such as media entrepreneurship, strategic media management, media policy and 
information technology.

Th e conference programme was designed to cover 20 parallel sessions and two plenary 
sessions dedicated to the main conference theme. During the fi rst plenary session, entitled 
“Rationalising Audiences and Reconsidering Media Management” (June 14th, 2018) new 
models of media management were presented by Phil M. Napoli (Sanford School of Public 
Policy at Duke University) and Christian S. Nissen (Copenhagen Business School). Th e 
second plenary (June 15th, 2018) entitled “Roadmaps for Organisational Culture Change” 
off ered a room to present fi ndings from two qualitative studies conducted by Lucy Kueng 
(Reuters Institute, University of Oxford) and Lizzie Jackson (London South Bank University). 

Th e European Media Management Association conference in Warsaw included several 
social events, such as a piano concert, city games, walk by the main Campus of Warsaw 
University and celebration of the 15th Anniversary of the EMMA. Prior to the EMMA 2018 
Annual Conference (June 13th, 2018), the local organisers off ered a new type of pre-con-
ference called “Creative Cultures for Media Progression: An Unconference” exploring in-
novative cultures, values, and practices of progressive media fi rms, as well as new ways of 
organising information-sharing between participants.

Text: Michał Głowacki Photo: Jarosław Królikowski

Call for Panel and Paper

Th e 12th Central and Eastern European Communication and Media Conference will be 
held on 19-21 June 2019 in Sofi a, Bulgaria. Th e title of the conference is “Communication 
Management: Th eory and Practice in the 21st Century”.

Th e accelerated technological changes in the fi eld of communication are inevitably 
leading to signifi cant modifi cations in current social practice. Th e clear borders between 
communication disciplines like public relations, advertising, and marketing are no longer 
the norm as contemporary tendencies in the fi eld require an integrated communication 
approach by public and private entities alike. Th e academic frame of these alternated mod-
els of distribution and consumption of information is the primary focus of CEECOM 2019. 
However, the conference is open to other panel and paper submissions focusing on issues 
relating to communication and media practice with an emphasis on Central and Eastern 
Europe.

“Closed” panel proposal
You can submit a “closed” panel proposal of a maximum 500 words. Each submission 
should include the title and rationale for the panel, and moderator’s name, email and af-
fi liation. Additionally, brief abstracts (up to 250 words) should be provided for each par-
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ticipant’s presentation within the panel, indicating name, email, and affi  liation. Up to fi ve 
participants per panel.

Th e call for “closed” panel submissions ends on 30th November 2018. Th e notifi cations 
of acceptance will be sent by 10th December 2018.

“Open” panel proposal
You can submit an “open” panel proposal of a maximum 500 words. Each submission 
should include the title and rationale for the panel, and moderator’s name, email, and af-
fi liation. Note that “open” panels do not include participants. Participants can apply to 
panels from 10th December 2018.

Th e call for “open” panel submissions ends on 30th November 2018. Th e notifi cations 
of acceptance will be sent by 10th December 2018.

Submitting a paper
Individual paper proposals addressed to one of the proposed topics or panels could men-
tion the title of the desired panel. However, other topics regarding CEE issues, communi-
cation management, or similar, could apply and be assigned to a panel at a later point. Ab-
stracts (maximum 250 words) will be evaluated by two members of the Scientifi c Committee.

Call for papers starts on 10th December 2018 and ends on 31st January 2019. Th e notifi -
cation of acceptance will be sent by 25th February 2019.
Th e submission form for papers will be available from 10th December 2018 at our webpage. 
Th e panel proposals should be sent to the e-mail below. All ECREA members with an inter-
est in the subject are invited to join the CEE Network of the organization.

http://ceecom2019.eu/ 
https://www.facebook.com/CEECOM2019/
ceecom2019@gmail.com

Time runs so quickly…
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