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societal and economic implications of the crisis. Consequently, social media in Greece has not 
yet managed to establish an alternative narrative or agenda surrounding this issue.
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INTRODUCTION

Climate change or climate crisis is described as an “unobtrusive” topic (Schafer, 
2015) based on its complexity bearing effects that become tangible in the long 
run. However, it still occupies a significant portion of media’s coverage, even 
though its intensity varies across time and between countries (Schafer et al., 
2013). For years traditional news media outlets have been the primary sources 
of information on environmental issues (Hase et al., 2021; Schäfer, 2015), while 
media portrayals of the environmental topics seem to affect the publics’ percep-
tion and stance regarding the importance of ecological sustainability (Broadbent 
et al., 2016; Stecula & Merkley, 2019). As a result, these “media representations” 
have for a long time provided the primary axis, on which the public discourse 
on environmental issues has been founded.

However, due to the meteoric growth of social media and their appeal espe-
cially to younger generations, the control once enjoyed by legacy media over 
information distribution and narrative construction on public issues has now 
been significantly challenged (Wohn & Bowe, 2016). Scholars argue that social 
media, by enabling the participation of multiple and diverse actors in the shaping 
of public agenda, hold a democratizing potential in the contemporary digital 
era. In other words, in this new “hybrid media system”, there are the premises 
for the emergence of a new discursive power from a wide spectrum of actors 
(Jungherr et al., 2019). In addition, current studies reveal that social media have 
the potential to foster civic action for environmental protection (Roshandel 
Arbatani et al., 2016). However, we still have limited knowledge on the type 
of environmental news stories that become “viral” across assorted media plat-
forms. In other words, the question is whether or not there is a “news recipe” that 
makes particular stories successful in terms of social media diffusion and reach.

By employing a quantitative content analysis of the most popular posts on climate, 
both on Facebook and Twitter over a three – month period (September -November 
2021), this study seeks to investigate whether there are specific traits or particu-
larities that make certain environmental news stories popular on these platforms 
in Greece. By tracing and comparing the main news stories on climate-related 
issues posted by online users, groups and Greek legacy media on Facebook and 
Twitter, we try to identify the main themes and types of stories mostly shared 
on these platforms. Secondly, we explore the potential differences among the 
sources of news stories shared by non-media professionals (users’ pages and 
groups), with the aim of ascertaining whether the news media platforms enhance 
the diversity of news information by expanding the range of topics as well as the 
pool of sources (beyond legacy media), resulting in an enriched and pluralistic 
public debate on climate-related issues.
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Our findings seem to question the potential of social media to establish a new 
agenda within the public debate regarding climate change. Moreover, our find-
ings revealed that Facebook alternative sources are promoting mainly infotain-
ment-oriented content, whereas most posts on Twitter are coming mainly from 
legacy media or institutional actors. In other words, social media platforms, 
at least in Greece, tend to serve as a means of reinforcing institutional speech 
or as an interactive space of entertainment and distraction.

LITERATURE REVIEW

PERCEPTION OF  CLIMATE CHANGE IN  GREECE
Greece is in the northeast of the Mediterranean Sea, a region characterized 
as a “climate change hotspot” and has been experiencing numerous events 
connected to climate change during the last decades (prolonged heatwaves, 
wildfires, floods etc.). As a result, public awareness and anxiety over the climate 
crisis is increasing within the country. According to 2021 Eurobarometer 
survey’s findings, 84% of Greeks identified climate crisis as a “very serious 
problem” compared to the 78% share of EU27. Moreover, 78% of the population 
believed that the government was not doing enough to “tackle climate change” 
(Eurobarometer, 2021).

Another topic closely related to climate change is the transition to green 
or renewable sources of energy. Greece has achieved most of its 2020 energy and 
climate targets (IEA, 2023). Nonetheless, the reduction in energy demand and 
GHG emissions was mainly caused by Greece’s prolonged economic contrac-
tion (IEA, 2023). According to Halko and Gkampoura (2021), the main increase 
in energy poverty in Greece took place from 2009 to 2013. Although, there has 
been a decrease from 2014 onwards, it is noteworthy that even in 2021, 17.5% of the 
total population was unable to adequately heat their homes (EU avg = 8%). 

Greek media have traditionally treated climate change with consensus on the 
anthropogenic causes of climate change and on the promotion of renewable energy 
sources as a means for tackling carbon emissions. Nevertheless, as Gkiouzepas 
and Botetzagias (2017) note when examining more specific and controversial 
climate change policy decisions, newspapers appeared to align themselves along 
partisan lines.

Greek media’s environmental editors point to politicians and large corpo-
rations exerting pressure on the media, influencing them to exclude environ-
mental topics that clash with their interests (Kostarella et al., 2013). The scarcity 
of environmental news can be attributed to two additional factors, as reported 
in the same study: the limited readership for such news and a lack of journalistic 
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expertise and experience in covering these matters. Tsekos and Matthopoulos 
(2008) underscore the insufficient collaboration between Greek journalists and 
scientists when reporting on environmental issues, further contribute to the 
problem.

The study on media coverage of the Mati wildfire in Greece in 2018, conducted 
by Karyotakis (2022), revealed that news outlets treated the wildfire as a polit-
ical matter rather than an environmental one. Similarly, research by Hovardas 
(2014), on the coverage of the 2007 wildfires reveals, that the Greek press framed 
the disaster as „unnatural” and „unexpected,” with newspapers showing clear 
partisan biases. Newspapers aligned with the governing party adopted the narra-
tive of an „asymmetric threat” propagated by the government, presenting the 
wildfires as the outcome of a supposed conspiracy plan. This approach aimed 
to deflect blame for the government’s failures in managing the situation.

Due to perceived political and corporate influence, the population in Greece 
has shown low trust in the media, with only 19% expressing trust in 2022, 
according to the Reuters Institute Report (Newman et al., 2023). The same study 
reveals that a significant portion of online users (61%) currently rely on social 
media as their primary source of news, with Facebook being the most popular 
platform, accounting for 46% of the respondents.

FRAMING CLIMATE CHANGE IN  LEGACY NEWS MEDIA
Journalists are not experts on climate issues; thus, their perception of climate 
change is basically formed by the sources they rely on (Kleinberga, 2022). In her 
study of how climate change is covered by the media in Latvia, Kleinberga (2022) 
found that climate coverage is homogenous, relied upon prepackaged material and 
promotes institutional voices (politicians, government officials) as news sources. 
In their study, Badullovich et al. (2020) highlight that the most common frames, 
as appeared in their extended literature review, are of Scientific, Economic, and 
Environmental thematic orientation. Moreover, other frames, such us Public 
Health, Disaster and Morality and Ethics are starting to gain considerable atten-
tion by researchers in recent years. Recent analysis of media representations 
on climate change reveals a shift has taken place on the primacy focus of jour-
nalistic coverage (Schäfer, 2015). From representing climate as a pure scientific 
issue, the media are now emphasizing the societal aspects giving rise to new 
political and economic debates. These political and economic concerns have iden-
tified as a common theme of journalistic coverage on climate change, since they 

“are generally considered more newsworthy than the effects on the ecosystem” 
(Engesser & Brüggemann, 2015:14). In the same vein, in their analytic literature 
review on frame analysis of climate change, Schäfer and O’Neill (2017:22) argue 
that science-centric frames are losing ground to socio-political frames. On their 
part, Stecula and Merkley (2019) point out that certain frames with economic 
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connotations, like harms or uncertainties regarding climate mitigation policies 
have been on the decline in the mainstream media since they are considered 
to have an adverse outcome in peoples’ propensity to support climate action. 
By contrast, positive framing, e.g., highlighting the economic benefits of climate 
action, is on the rise, as it is more successful in mobilizing people to engage 
in environmental activism. By and large, as Vikström et al. (2023:17) argue, the 

“economic framing of climate change seems to most adamantly cling to the status 
quo frames”, since climate change in the media discourse has been “subordinate 
to economic policy” (Vikström et al. 2023:18).

Other studies identified a shift in industry actors’ climate change rhetoric 
through the years in accordance with scientific or political developments 
(Schlichting, 2013). Last but not least, as a part of their study, Hase et al. (2021) 
analyzed the main themes of frames raised by the ten most cited studies in the 
field and conclude that the news coverage of climate consists of the following 
frames: climate science, environmental impacts and changes, climate politics, 
economic impacts, societal and cultural impacts. These are further merged into 
three dimensions; a) a scientific dimension which refers to scientific evidence 
or processes regarding climate change, b) an ecological dimension, which involves 
the effects of climate change on nature, like weather effects or disasters and a c), 
societal dimension, which puts people at the forefront and how they cope with 
or cause climate change.

Compared to other countries, studies on environmental issues framing in Greece, 
still lags and as a result we cannot fully understand how these processes work 
in a polarized media system.

THE ROLE OF  SOCIAL MEDIA IN  THE ONLINE ENVIRONMENTAL DEBATE
The influence of social media on democratic politics is a widely discussed topic 
incorporating antithetical claims. On the one hand, there is a simplistic approach 
perceiving social media platforms—through virtual communities—as an alter-
native public sphere permitting influential public discussions, which incorpo-
rate viewpoints frequently not displayed by the legacy media (Çela, 2015). This 
reflects a clearly optimistic perspective, describing social media as having revi-
talized the public sphere with “the networked population” having the potential 
to participate in public speech and be part of collective action (Shirky, 2011: 29).

This new description refers to a supposedly multifaceted sphere of social 
networks, which play a considerable role in realizing the public debate beyond 
national borders and thus contribute to a transnational public opinion. However, 
this benefit is believed to reflect an exaggerated representation of the inter-
net’s democratizing power (Iosifidis, 2011: 619). The reason lies in the social 
media platforms’ constraints that in impeding civil political discourse are 
in effect making the revitalization of a public sphere infeasible (Kruse et al., 2018). 
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Among these constraints are inequality in information access, (not unlimited 
but characterized by an aversion to differing or competing viewpoints), as well 
as unfree or distorted behavior due to the existence of surveillance practices and 
filtering processes based on algorithms (Kruse et al., 2018: 64–65).

Another important issue regarding the role of social media in shaping the 
online debate on the environment has to do with the possibility of alternative 
framing of the current events, giving birth to new conceptions of the issues 
at stake. Relevant research has recently revealed that climate change is framed 
differently between mainstream news media organizations and climate move-
ment actors based on X (formerly Twitter). Indeed, Chen et al., (2023: 385) 
argue that X frames the environmental crisis in a way that provides insights 
into the consequences of climate change and calls for action. In terms of climate 
movement coverage on X, policy changes and responsibility attributions are 
two frames that stand out, characterized by a much more frequent appearance 
on users’ discussions within a platform bearing temporal patterns of discourse 
(Chen et al., 2023: 405–406).

Other environment-oriented frames, exhibited by social media platforms, 
relate to how global climate NGOs present their strategic messages on Facebook. 
It is concluded that overall, the NGOs resort to the diagnostic frame through 
messages that mainly reflect “problems” associated with climate change. The 
topic being discussed more frequently is climate actions, followed by climate 
impacts and efficacy (Vu et al., 2021: 104–105). The discussions’ themes between 
NGOs coming from developed and developing countries have proved to differ 
with the former, showing a tendency to discuss actions to a greater extent. 
In this frame building process, the agendas between social media platforms and 
legacy news media are not necessarily contradictory. A study investigating how 
traditional news media and social media, (mainly X but as Twitter), influenced 
each other before and after President Trump’s announcement of withdrawing 
the U.S.A from the Paris climate agreement, revealed – in some aspects of the 
climate issue – a significant correlation between the agendas of Twitter and 
newspapers (Su & Borah, 2019: 245).

As to the activist aspect of the environmental issue, social media use has 
also been found to be positively related to the environmental engagement. This 
is exemplified by young people employing social media in global social move-
ments as a tool for activism with the aim of drawing attention and attracting 
people to join the movement through calls to action. Among the fundamental 
strategies adopted by activists, as revealed in Greta Thunberg’s case of Instagram 
posts, is framing climate change as an issue of ethical and moral dilemma, while 
at the same time resorting to hopeful emotional appeals and to motivational 
framing to recruit supporters (Molder et al., 2022).
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METHOD

As part of the EUMEPLAT project, this research follows a methodology frame-
work designed for analyzing platform journalism in ten EU countries (Cardoso 
et al., 2021). The present study focused on conducting a quantitative analysis 
of popular Greek posts (N=320) related to climate on two social media platforms: 
Facebook (FB) and Twitter (TW; prior to the 2023 name change to X). These posts 
consisted of both professional content from media outlets’ pages and user-gen-
erated content from public pages and groups. The selection process involved 
identifying posts relevant to the European Union (or Europe) and their ranking 
was based on users’ engagement metrics such as „total interactions” on FB and 

„reach” on TW. The data for analysis spanned from September to November 2021. 
During the analysis, we thoroughly considered both the posts, as well as any 
accompanying links. This means that if a post contained a hyperlink leading 
to a specific website or news source, we took that into account in the coding 
process, which involved several aspects, such as identifying the format of the 
posts, whether they were presented as text, images, videos, or a combination 
of these elements. Moreover, we determined the agent or entity responsible for 
posting the content, whether it was an individual user, a media outlet, or another 
source. Additionally, we coded the primary subject of the posts, identifying 
the main topic or theme being discussed. To provide a comprehensive analysis, 
we also examined the type of source associated with each post, differentiating 
between legacy media, alternative sources, blogs, or any other relevant sources. 
In cases where the posts included journalistic content, we further examined 
the type of news presented, whether it was a simple news item, a feature article, 
an opinionated article, an interview or an editorial.

Another important dimension we considered was the scope of the posts. 
We distinguished whether they focused on global, European, national, regional, 
or local matters. Furthermore, we analyzed the implied frame of the posts, 
classifying whether it was scientific, environmental, societal, or any other rele-
vant categories. By exploring these various dimensions, we aimed to provide 
a comprehensive and detailed understanding of both the content and context 
of the posts analyzed.

Based on the theoretical framework provided above, we can summarize our 
main research questions (RQs) as follows:

• RQ1: What type of news stories gain traction on social media platforms?
• RQ2: Which are the most prominent topics discussed in social media 

in the period under investigation?
• RQ3: Which is the most popular dimension regarding environmental 

posts on social media?
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RESULTS

In our analysis, the content coming from professional media accounts is juxta-
posed to the content derived from users’ groups and public pages on FB, as well 
as content coming from users of TW. Online users that keep a public page to post 
content are mostly politicians, and to a lesser degree journalists, influencers, 
and other celebrities. As shown in Table 1, the most popular format of content 
in social media posts includes links to external sources. Links are used in most 
posts on TWr, as well as within the media professional accounts. The latter was 
expected since media organizations use social media platforms to drive traffic 
on to their websites. However, users on FB’s pages and in groups prefer to use 
images when posting content. This is an interesting finding, since most users 
do not find it necessary to include a source for their allegations. A compelling 
image, which may sometimes be also out of context, can be enough to capture 
attention and drive on engagement. Videos are not yet treated as a popular 
format by media organizations to present the news. By contrast, this is a popular 
format among FB users, mostly consisting of politicians, who need to promote 
their public image.

Table 1: Type of post format (N=320) on Facebook (FB) and Twitter (TW)

Text Link Image Video

Fb all users 3 6 40 11

Fb groups 3 12 44 0

Fb media 1 56 2 1

Tw all 6 40 9 5

Tw media 0 58 0 2

Total 13 172 95 19

When probing in greater depth the type of links shared on social media plat-
forms, it can be concluded that most of the times they come from legacy news 
media. One notable exception is users on Twitter that prefer to link their content 
to other type of sources, mostly coming from public institutions and corporate 
websites. As shown in table 2, news coming from alternative media and blogs 
are underrepresented in our sample.
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Table 2: Type of news source (links and video) on Facebook (FB) and Twitter (TW)

Legacy news media Alternative media* Blog Other

Fb all users 8 1 0 0

Fb groups 3 3 1 5

Fb media 57 1 0 0

Tw all 12 2 1 32

Tw media 59 0 0 1

Total 139 7 2 38

*Note: Alternative media refers to online only media such as digital 
newspapers, news blogs and video-logs (vlogs)

In the context of the typologies of texts employed by online users for news 
coverage, they are mostly simple news stories, in the sense that they report 
on facts on climate change and environmental news but provide little context. 
Analytical articles in our sample are rare and are mostly translations of news 
pieces from international news organizations. Opinion articles, interviews and 
editorials are almost non-existent in our sample.

Table 3: Type of news text (Links and Video) on Facebook (FB) and Twitter (TW)

Simple news item Feature article Opinion article Interview Editorial

Fb all users 8 1 0 0 0

Fb groups 2 0 0 0 0

Fb media 50 9 1 0 0

Tw all 10 4 1 0 0

Tw media 42 16 0 0 0

Total 112 30 2 0 0

Regarding topics, the cost of energy is the most prominent one during the period 
under investigation. News media reports on government measures to tackle the 
rising costs of electricity and gas, while there are posts in our sample from the 
opposition, criticizing the government’s decision to close coal mines and lignite 
plants during “such turbulent times”. For example, one of the most popular posts 
on FB came from a politician of the far right who wrote:

Why has the #ND (New Democracy ruling party) gone on a frenzy to close 
lignite plants, when half of Europe is returning to them due to the energy 
crisis? It’s a million-euro disaster for #Greece. ▪  New Democracy suffers from 
an obsession with non-responsibility. For all the disasters they brought about 
they blame the pandemic, climate change and the energy crisis. They REFUSE 
to see their responsibility and mismanagement of the crises. ▪  (They) Sell 
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off all strategic businesses and use unbelievable excuses. ▪  The government 
refuses to reduce the tax on gasoline, resulting in the citizen suffering to make 
ends meet. ▪  Mainstream media are attacking Kurtz while they themselves 
are controlled by the government and are running sponsored ads for arti-
cles against other (party) presidents. Millions of euros were handed out to the 
mainstream channels and newspapers...
(FB post)

Another popular topic on media accounts is Greece’s reduction of CO2 emis-
sions in 2020 by 7.2% compared to 2019. This statistic, however, overlooks the 
reasons behind this “achievement”, that point to the economic recession rather 
than the implementation of environmentally friendly policies.

Policies for climate change are popular among both FB and TW users, (mostly 
politicians presenting the newly created Ministry of Climate Change and Civil 
Protection), while general and broader content regarding the environment 
(unusual weather conditions, wildfires, floods etc.), can be found in FB groups, 
as well as on media organizations’ accounts on both platforms.

Users in FB groups and pages also post more generic content about nature, 
flora, and fauna. Many of these posts were a call to action for people to oppose the 
new legislation regarding stray animals. In some of these posts the EU appears 
as an evil organization imposing its plan of wiping out both Greek people and 
animals and the Greek government as their willing collaborator. Most of the 
posts were also calling for people to revolt.

(...) the criminals of the state who carry out the European death – directive 
of “legal” euthanasia to “reduce” their (strays’) population in the cheapest 
and most immoral ways. They will leave nothing standing, neither people nor 
animals (FB).

Another controversial issue that occurred mostly on FB pages falls under the 
renewable energy category—wind turbines. This topic seems to divide politi-
cians and institutions on the one side of the argument and local communities 
on the other. A characteristic example of a popular post in a Facebook group 
reads as follows:

(…) We here, once again pioneers, set out to destroy everything, selling off 
our most important national capital, which is none other than our natural 
wealth. Local communities, numbed, uninformed, or misinformed by corpo-
rate “parrots” about the coming destruction and the extent of the interventions 
in their place, most of the time remain silent spectators. The map of terror 
changes the landscape of Greece...we will see with absolute clarity how the 
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Greek landscape will have been shaped in a few years, when the 20,000 wind 
turbines will have been installed in our most proud mountain ranges, in our 
most dreamy desert islands, in the most charming parts of our inhabited 
islands, in our capes known for their wild beauty (…).
(FB group)

Other topics such as recycling, pollution, waste, and water management are 
discussed to a far lesser extent. Most of these topics are connected to European 
campaigns for raising awareness. This was to be expected since the period of inves-
tigation included the European Week for Waste Reduction (EWWR). As shown 
in Chart 1, TW users engage in a wider range of topics compared to those on FB.

Chart 1: Main topic of each post (N=320)

In the context of the environment, the most popular dimensions are societal, 
followed by ecological lastly scientific (Chart 2). A careful look at our sample 
confirms that climate change and environmental news are turning into highly 
politicized topics. Polarization can bring under the same umbrella a range 
of people supporting various causes, from the animal rights movement to the 
Euroscepticism.

As shown in Chart 3, the economic impact is the most prominent dimension 
in the news, followed by climate change policies. However, FB group users are 
mostly preoccupied by climate change’s impacts on humans, while TW users are 
posting issues that raise citizens’ awareness (campaigns, events etc.). Climate poli-
tics is a popular dimension, especially on TW, reflecting a reasonable trend since 
it is a popular platform among politicians, journalists, and activists in Greece.
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Chart 2: Climate dimension in each post (N=234)

Chart 3: Aspects of the societal dimension

DISCUSSION AND CONCLUSIONS

In the present study, we examined the most popular posts regarding climate 
in terms of engagement on two social media platforms, Facebook (FB) and 
Twitter (TW). During the period under investigation (September to November 
2021) the cost of energy is raised as the most prominent topic of the online public 
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sphere. It is a time frame preceding the Russian invasion of Ukraine with the cost 
of energy having already risen considerably. This topic was expected to be of high 
importance for the population in Greece, since almost 1 in 5 citizens could not 
heat their houses properly, even before the latest developments (Eurostat, 2023).

According to research findings, policies aimed at tackling the climate change 
issue also show a high incidence on both social media platforms. The supremacy 
of climate change policies, as a debatable topic raised primarily by FB and 
TW users, reflects an interesting trend. Our findings are in accordance with 
previous research focusing on dominant frames appearing on TW accounts 
dealing with climate movement (Chen et al., 2023). Calling people to action has 
also been found to be another major topic raised by the most viewed posts under 
investigation, particularly those disseminated on FB. This finding has already 
been confirmed by past research investigating the activist aspect of the envi-
ronmental issue on Instagram (Molder et al., 2022) and examining the climate 
movement actors on TW (Chen et al., 2023).

The research findings indicate that the articles shared on both platforms are 
mostly simple news stories. The sources are traditional media and other insti-
tutional actors such as the government, the European Commission, and other 
institutions and, to a much lesser degree NGOs. Moreover, the legacy news media 
that dominate the online public sphere, report on climate news based on press 
releases coming mostly from the government and the European Commission, and 
content from other European media. Our findings echo the results of Kleinberga 
(2022) on climate representation on the Latvian media, where she concludes 
that most of the media rely for the coverage of climate issues on authoritative 
sources (politicians and government officials), thus enabling the promotion and 
the diffusion of official political narrative to the public sphere.

In accordance with the research projects implemented so far in the field of envi-
ronmental crisis coverage, our findings indicate that news organizations report 
on the climate issue displaying the societal dimension and place emphasis on the 
economic impacts of climate change. It is worth mentioning that our research 
reflects the findings of an earlier study which compared the media coverage 
of climate between the Global North and the Global South (Hase et al., 2021). 
That study revealed that while media organizations in countries belonging to the 
Global North show a preference on climate science, coverage in countries of the 
Global South is mainly focused on the societal outcomes and the implications 
of climate change in people’s lives.

The societal aspect of the environmental issue dominates in terms of frequency 
of occurrence is a clear indication of the social media platforms’ potential to operate 
as a participatory public space. In such a space marginalized or under-repre-
sented voices can also be heard, alongside the strictly scientific ones. However, 
this emphasis should not be perceived as an exclusive type of framing adopted 
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solely by social media. In effect, a wide range of framing tactics found in the 
journalistic coverage of the climate change is adopted by the legacy news media. 
For example, Schafer et al. (2013:169) conclude in their study that extreme 
weather events and climate characteristics, or scientific publications do not play 
a significant role in increasing media’s attention to climate issues. Plainly said, 
science alone cannot push the climate change agenda forward. By contrast, events 
associated with institutionalized politics that act as triggers of media coverage 
regarding the climate change, seem far more effective. Therefore, it is a shared 
feature appearing both on legacy news media output and on social media plat-
forms content, implying that the latter is informed by limited dynamics in setting 
an alternative agenda. Online users on Facebook, however, do promote content 
related to climate change impacts on humans. News items related to climate poli-
tics have a significant presence on both platforms, as well as among all groups 
under study. On the other hand, the special attention paid by the news orga-
nizations’ posts to the economic impact is an approach found as well in legacy 
news media journalistic coverage (Engesser & Brüggemann, 2015) and can 
be partly attributed to the tendency of media outlets to use social media plat-
forms as a means of attracting the online audience to their news portals.

The striking aspect is that although citizens in Greece have little to no trust 
in the news media, in government, and in institutions, they do not question climate 
change and EU policies in this field. This is reasonable since citizens in Greece 
experience the consequences of climate change firsthand, as their properties are 
endangered by natural disasters every year. There are certainly groups of social 
media users and popular posts of far-right politicians that challenge the policies 
implemented in the environmental sector, however their content remains for 
now on the fringes of the online public sphere. This finding is worrying since 
environmental topics become increasingly politicized.

Between the two platforms under study, Twitter seems to be more oriented 
to contributing to citizens’ awareness, through postings on campaigns and 
on relevant events, despite the prevalence of climate politics as a popular topic 
being disseminated. This feature partly refers to unconventional narratives, 
appearing on the platform, without disregarding, at the same time, the main-
stream discourse of the institutional actors. This is in line with previous research 
highlighting that even though Twitter is highly concerned with mainstream 
media content, it provides some space for viewpoints’ expression and discussion 
on issues neglected by the mainstream media (Rogstad, 2016).

By and large, the inefficiency of social media users to establish a new or alter-
native agenda in the public debate regarding the environmental crisis should 
come as no surprise, since in contemporary media ecology a reciprocal influ-
ence among various media entities (traditional media, online media, and 
social networking sites) in terms of the agendas being promoted is taking 
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place. Particularly in polarized issues, such as the environmental crisis or the 
climate change, the question of the potential interrelationship between main-
stream media and new digital platforms becomes more relevant than ever with 
the inter-media agenda setting (Kim et al., 2017) possibly affecting the quality 
of democratic public discourse.

The homogeneity of the news shared on social media platforms must be further 
examined, as well as the challenges journalists face when reporting on climate 
change, since people tend to form their ideas on environmental issues mostly 
from the news they get.

Despite these particularities and far from the competitive relationship between 
social media platforms and legacy news media in terms of agenda setting 
dynamics, it is believed that online technologies, including WEB 2.0 applica-
tions, carry the potential in promoting pro-environmental awareness and action, 
which incorporates all environmentally friendly and sustainable attitudes and 
stances in life (Ballew et al., 2015). As Carvalho suggests (2010:175), citizens’ roles 
as “political subjectivities” with the power to address the issue of climate change 
has significantly been downsized by the mediated public discourse. However, 
in the light of the new media era, the prospects of citizen mobilization and the 
re-inventing of themselves as political agents of change on societal issues are 
yet to be discovered.
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